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ITALY

THE 

LOMBARDY 

REGION

THE

METROPOLITAN

AREA

THE CITY OF 

MILAN

Territory (s.Km) 301,334 23,870 1,578 182

Population 60,626,442 9,973,397 3,156,694 1,324,110

Density (s.m) 197 417 1999 7.272

Average income 
(p/y)

11,787 € 15,502 € 17,726 € 21.013 €

� The city of Milan is the second-most populous city in Italy.

� With a 2010 GDP estimated at €132.5 billion, the province of Milan  generates 

approximately 9% of the national GDP; 

� the economy of the Lombardy region generates approximately 21% of the Italy's GDP 

(or an estimated € 325 billion in 2010).

� Unemplyment rates in Lombardy: year 2011=5.8%; year 2012=7.8%; year 2013=8.3%



Milano
The city of Milan

• Its business district hosts the Stock Exchange (the main one in Italy) 

and the headquarters of the largest national banks and companies. 

The city is a major world fashion and design capital. 

• Thanks to its important museums, theatres and landmarks (including 

the Milan Cathedral, the fifth largest cathedral in the world) Milan 

attracts over 6 million annual visitors.

• It hosts numerous cultural institutions and universities, with approx. 

190,000 enrolled students, i.e. 11 percent of the national total.

• The city is also well known for several international events and fairs, 

including Milan Fashion Week and the Milan Furniture Fair, and will 

host the 2015 Universal Exposition.
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Lombardy - Milan

Ccis: used definition

Source: HEA 2006 – “The Economy of Culture in Europe” p. 56
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Lombardy - Milan

Enterprises and workers by sector of activity

Source: Data adapded from ASIA 2010 (Istat)



Milano

TOTAL CCIS %

Number of 
ENTERPRISES 800,000 68,650 8.6 %

Number of 
WORKERS/EMPLOYE

ES
3,500,000 204,500 5,8 %

Creative industries 64   %

Cultural industries 19,7 %

Core & arts field 16,3 %

Lombardy – Milan                              Data analysis

cultural industries are more “industrial” (bigger size) 
• books and press
• videogames and software

Creative 
industries

36  %

Cultural 
industries

55  %

Core & arts field 9  %



Milano
Lombardy – Milan                             Turnover

Source: Asia 2010. Data elaborated by Éupolis Lombardia

60,62%  turnover lower than 50,000 Euro / year
5, 14% turnover    over 500,000 Euro / year
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Lombardy – Milan                             Turnover

Source: Asia 2010. Data elaborated by Éupolis Lombardia
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Lombardy – Milan                             Turnover

Source: Asia 2010. Data elaborated by Éupolis Lombardia

big and medium size companies concentrated in Milan
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Lombardy – Milan

Source: Asia 2010. Data elaborated by Éupolis Lombardia

45 % are employees in MICRO INDUSTRIES (less than 9 employees)
53 % are employed in SMALL INDUSTRIES (less than 20 employees)
25% are employed in BIG companies
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Lombardy – Milan

Source: Asia 2010. Data elaborated by Éupolis Lombardia

CCIs enterprises and employees 
are concentrated in Milan 
representing
• 10,36 %  of CCIs enterprises on 
total enterprises
• 7.19% of CCIs workers on total 
workers  (3% at EU level)
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Camera Nazionale della Moda ItalianaCamera Nazionale della Moda Italiana’’s s 

Fashion eventsFashion events

•• 2.0002.000 journalists both italian and 

coming from 4040 different countries 

of the world 

•• 15.00015.000 buyers and fashion operators

MILANO MODA UOMO

11 – 15 January 2014

21 - 24  June 2014

MILANO MODA DONNA

19 – 25 February 2014

17 – 23 September 2014

MILANO MODA DESIGN
7 – 13 April 2014

MILANO MODA MAIN
9 January – 8 February 2014

12 June – 19 July 2014
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2008 2009 2010 2011 2012 2013

2014

1st sem 

Prevision 

Total Turnover 

(million €)
66.498 56.524 60.198 63.809 60.364 58.855

% Variation -4,0% -15% 6,5% 6,0% -5,4% -2,5% 3,5%

Export (million €) 40.544 33.093 37.339 42.604 43.371 45.105
% Variation -4,2% -18,4% 12,8% 14,1% 1,8% 4,0% 7,0%

Import (million €) 24.609 21.842 25.060 28.655 26.357 26.090
% Variation -3,6% -11,2% 14,7% 14,3% -8,0% -1,0% 4,5%

International 

Income Balance 

(million €)

15.935 11.175 11.790 13.949 17.014 19.015

Production % 

variation -3,0% -12,5% 6,5% -6,6% -9,4%

Employment 775 698 685 654 640

Companies 

about 

80.000

about 

70.000
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Design week (fair exhibition)Design week (fair exhibition)

2,5002,500 exhibitors

350,000350,000 visitors

160160 representative countries

400400 events

12 12 locations/design districts 

for “fuori salonefuori salone”

Design week (fair exhibition)Design week (fair exhibition)
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Salone del Mobile



Milano
Fuori salone

Tortona

Lambrate

Mecenate

P.ta Romana

UniMi

Brera

Museo scienza e tecnica

Triennale

Paolo Sarpi

Fabbrica del vapore

P.ta Nuova

P.ta Venezia
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Needs of Lombardy’s private and public subjects in 
the field of CCIs

The most important factors  to sustain CCIs are:

�the development of networks of relationships  37%

�the access to (bank) credit (24%)

�the marketing capacity  (to improve sales and marketing skills) 17 %)

(Source: survey on perceived needs among Lombardy’s private and public subjects in the 

field of CCI by L. Fossi and V. Necco for Ccalps www.ccalps.eu  -June 2012).

Guidelines for action policies and movement 

1.build stable and long-term cooperation platforms

2.evaluate the impact of the projects

3.encourage experimentation 

4.encourage the hybridization between supply chains 

5.make more dynamic  the cultural identity of the territories 

6.preserve and enhance the intangible assets and heritage 

7.promote horizontal cooperation among social workers 

(Source: report from IULM University of Milan on the system of cultural and creative industries 

in Lombardy- May 2011)
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CCIs and convergence:

Framework for  policy 

Within CCIs:

�Fashion

�Design

�Arts

�Films

�Advertising
(i.e.: fashion weeks; 

design weeks)

�….

Access to:

�Multiple Media Platform 

�Culture

�Local communities

�Globalization process

�….

A

A CCIs and convergence

B CCIs and regional social inclusion

C CCIs and regional dimension
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CCIs and regional social inclusion: 

who reaps the benefit? 

Framework for  policy 

� technological knowledge

� information: sources and tools

� fruition capacity

� Mobility

� interdisciplinary approach

� …

Access to:

Risk: exclusive Elites
we need to: 

overcome the income level

look at quality of life and welfare

look at societal challenges 
i.e: silver economy:  active aging policies 

based on cultural activities 

B

A CCIs and convergence

B CCIs and regional social inclusion

C CCIs and regional dimension
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Framework for  policy 

Creative city/ knowledge city
URBAN SPACES 

with HIGH SPECIALIZATION

CCIs
URBAN 

DEVELOPMENT

A CCIs and convergence

B CCIs and regional social inclusion

C CCIs and regional dimension

CCIs and
regional

or
territorial

dimension
or

composition

Based on synergies among players:
� P.A.

� Universities / Research centers

� Enterproses: big / medium / micro 

� Artisans → makers / digital manufacturing

� Public and private spaces → urban development

� Public and private   spaces

� Finance / venture /…

� Creative talents

� Tailor made services
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1991: 

national law on industrial districts (law 317/1991)

→ regions have to define local industrial districts

Regional  policy 

2003-2013:  

6 META districts  / cluster AREAS
1.Biotecnologie alimentari

2.Biotecnologie non alimentari

3.Fashion 

4.Design

5.Nuovi materiali

6.Information and communication technology

The districts of productive specialization are 

land areas/clusters  that are characterized by 

�the presence of structured and qualified 

production systems,  

�with a high level of competitiveness on the 

domestic and overseas markets.

The meta districts are temporary groupings 

of companies 

�whose core is made ​​up of SMEs, large 

companies, institutions and research 

foundations, 

�with constraints percentage interests 

�in the projects.

The industrial districts are geographic areas with 

�a high concentration of small firms 

specialized in the same productive sector, and

�the presence of institutions that can sustain 

growth

2003-2005:

16  districts with productive specialization  in 

these sectors: 
� Production and processing of metals; 

� Textiles - silk - shoes - clothes –

accessories for clothing

� Furniture and wood 

� Rubber and plastic 

� Electrical, electronic and medical

1995-2001:

Lombardy Region defines   21 industrial districts with a high specialization  in these sectors:

� Textiles , clothing 

� Home furnishings  

� Leather, Footwear

� goldsmithry 

� Food , agro-industry

� Musical instruments 

� Mineral processing (non metallic) 

� Toys

�Other industrial activities

�Other non industrial activities
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�bottom up: public calls

�check at Regional  level

�list of : 

→ industrial districts

→ districts with productive specialization

→ meta districts

�financial help (very small) to launch 

district and meta districts

�public calls for projects 

coming from districts and 

meta districts

Methodology
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� building an ecosystem

� urban development 

of deprived areas / buildings

� social inclusion

� start ups

� attractiveness

� P.P.P. (50% - 50%)

Municipal Policy

� specialised private and public     

incubators

� Co working spaces and “Fab Lab”

� Public calls for 

• digital divide / improvement

• start up

• international talents  (return of   

talents)

� public buildings

• big, for incubators/creative  hubs

• small, for cultural Associations/  

micro enterprises
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�Polihub : start up district and incubators for 

ICT / web / high tech in partnership with 

Politechnic of  Milan   www.polihub.it

�Fabriq: for start ups in the field of social innovation    

www.fabriq.eu

�OCA (former “Ansaldo”): CCIs incubator 

�Via d’Azeglio: incubator / accelerator for Makers

�Arte e Messaggio (“Art and message”): 

training center and incubator for the sector 

of graphics and illustration

�Quarenghi Center: specialized in dress making

�Speed Mi up: specialized in management, in partnership with the

Chamber of Commerce  and Bocconi University  www.speedmiup.it

�Technological Park in Lodi: specialized in agrofood and innovation

i.e.: orange fiber (Fabric from orange /citrus  garbage wastes

Specialized incubators    



Milano CRE A MI

A significant architectural transformation in the “Porta Volta” area.  

This territory will host a network of realities destined to become the 

Creative District of Milan. 
The medium to long-term project is to give life to a settlement of technological and cultural 

production centers able to communicate with the systems of excellence at national and 

international level, featuring the presence of Feltrinelli  palace , Fondazione Catella, MODAM 

among many others

The 3 key points will be:
A)Viale Pasubio 14 – Expositive space; 
B)  Via Massimo d’Azeglio 3 – Creative hub for makers and auto producers
C)  Via Procaccini – La Fabbrica del Vapore – Center for the Youngster’s Cultural Production



Milano COWORKING

�1 – Work On Casoretto - Via Lambrate, 11 
�2 – Mediajuicelab  Srl - Via F. Olgiati, 25 
�3 – Meda36 - Via G. Meda, 36 
�4 – Avanzi Srl - Via Ampère, 61/a
�5 – Be-Ma Editrice Srl - Via Teocrito, 47 
�6 – Besanoplis Sas - Via Melzo, 6
�7 – Boston Group Srl - Via Bono Cairoli, 28/a 
�8 – Fra Immobiliare Sas - Via P. Sarpi, 42 
�9 – Monkey Business - Via G. Ventura, 3
�10 – Ellequadra Srl - Via Sant’Agnese, 16 
�11 – Iarchitects Srl - Via Cerano, 12 
�12 – Indiehub Srl - Via Bramante da Urbino, 39 
�13 – Ottofilm - Via G. Ventura, 16 
�14 – Progetto Media Srl - Via G.G. Mora, 22 
�15 – inCOWO - Via Montegani, 23
�16 – Talent Garden - Via Merano, 16 
�17 – La Cordata Scs - Via Zumbini, 6 
�18 – Progetto Calabianamilano - Via A. Calabiana, 6 
�19 – Hub Milano - Via P. Sarpi, 8 
�20 – B&C Srl - Via Tolmezzo, 16/a 
�21 – Piano C - Via Simone D’Orsenigo, 18 
�22 – Coworking Login - Via Stefanardo da Vimercate, 28 
�23 – Consorzio Sir - Via Valla, 25 
�24 – If Idea Factory - Viale Liguria, 22 
�25 – IMBIK (ex Market Revolution) -Via Ripamonti 44
�26 – OPEN MORE THAN BOOKS - Viale Montenero, 6
�27 – Strale Srl - Via Martignoni, 25
�28 – Working-Milano - Via Paisiello, 3/5
�29 – RBB - Via Gallarate, 222
�30 – Epochè Service Integrator Srl – Via Russoli, 1 
�31 – Fast – Piazzale Morandi, 2 
�32 – VIR Via Farini 35 / Fabbrica del Vapore - Via Procaccini 4

32 places:32 places:32 places:32 places:

Vouchers for coworkers: up to 1,500 Vouchers for coworkers: up to 1,500 Vouchers for coworkers: up to 1,500 Vouchers for coworkers: up to 1,500 €€€€



Milano EX ANSALDO

Today the spaces of the former Ansaldo factory house: 

� the Teatro La Scala laboratory, 

� the Museo delle Culture designed by the architect David Chipperfield,

� the space for Colla puppets.

The project occupies 6.000 sm of the principal surface that overlooks via Tortona 

in the Navigli area. Other 9.000 mq could be used in the future.

The cultural offer of this Public Cultural 

Industry intercepts the needs of the district

and the city; it fits in the local context and 

at the same time it is positioned 

competitively in the international one.

ExAnsaldo is a new place that combines 

education, creativity, events, business, to 

develop a new regenerative economy.

It stimulates the creation of the creativity 

business and cultural brand f the city.



Milano EX ANSALDO

>live shows (theatre, music, dance)>live shows (theatre, music, dance)>live shows (theatre, music, dance)>live shows (theatre, music, dance)
> screenings of audiovisual works> screenings of audiovisual works> screenings of audiovisual works> screenings of audiovisual works

> installations, performing arts > installations, performing arts > installations, performing arts > installations, performing arts 
and site specific plastic projectsand site specific plastic projectsand site specific plastic projectsand site specific plastic projects

> restaurant> restaurant> restaurant> restaurant
> coffee shop> coffee shop> coffee shop> coffee shop

> study space> study space> study space> study space > hostel> hostel> hostel> hostel > ciclofficina, > ciclofficina, > ciclofficina, > ciclofficina, 
Coffee bikeCoffee bikeCoffee bikeCoffee bike

> shop> shop> shop> shop
> books presentation > books presentation > books presentation > books presentation 



Milano EX ANSALDO

Cultural and artistic activities create the continuity continuity continuity continuity 
among the making process and the final product. among the making process and the final product. among the making process and the final product. among the making process and the final product. 

So, the ex-Ansaldo becomes a place for incubation and coworking where every
activity is connected to each other, to create products up to made.

> incubation ( warm up, 121, > incubation ( warm up, 121, > incubation ( warm up, 121, > incubation ( warm up, 121, 
high density, BtoB)high density, BtoB)high density, BtoB)high density, BtoB)

> A lab for makersA lab for makersA lab for makersA lab for makers
> atelier> atelier> atelier> atelier
> recording room> recording room> recording room> recording room

> co> co> co> co----working spacesworking spacesworking spacesworking spaces
(location and  tutoring desk)(location and  tutoring desk)(location and  tutoring desk)(location and  tutoring desk)

>public academy of arts>public academy of arts>public academy of arts>public academy of arts > press> press> press> press
> photo set> photo set> photo set> photo set



Milano MILANO 
CREATIVA
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ThankThank youyou forfor youryour attentionattention
CONTACT:

Renato Galliano
Director of Economic Innovation, Smart City and University dprt

Tel. 02.884.56313

email: Renato.Galliano@comune.milano.it


